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Welcome to the 
Business Media for 
Security Executives!
In print, online and in person, Security offers your 
most efficient marketing and advertising solutions. 
Your brand will leverage unequalled editorial quality. 
Your audience reach is more dynamic and impactful.1

And integrated media ensures unparalleled access to 
quality buyers where and when they want it.1

Security media infl uences 
volume buyers in 18 
industry sectors:1

Agriculture/ Farming/ Food Production
Arenas/ Stadiums/ Leagues/ Entertainment
Business Services
Construction/ Real Estate/ Property Management
Education/University/School/Library/Museum
Energy (Oil and Petroleum)
Finance/ Banking/ Insurance
Government (Federal, State and Local)
Health Care/ Hospital/ Medical Center
Hospitality/ Casino
Industrial/ Manufacturing
Information Technology/ Communications/ Media
Ports/ Terminals (Sea, Land and Air)
Retail/ Restaurants/ Convenience Stores/ Food Service
Transportation/ Logistics/ Supply Chain/ Distribution/   
     Warehousing
Utilities (Power, Electric, Gas, Nuclear and Water)

Engage security leaders in 
print, online and in person:
Integrated Solutions… 
Security magazine
Solutions by Sector Reports
Annual Buyers Guide
Educational Webinars
iSecurity Virtual Expo

Digital Media…
Securitymagazine.com
TSI eNewsletter
Security eNewsletter
Custom eNewsletter

In Person…
Securing New Ground
Security 500 Conference
SecurityXChange Enterprise
Trade events across the country

1 Publisher’s own data. December 2010 BPA Circulation Statement TQ: 35,021.

Led by Editor Diane Ritchey—in partnership with Editor Emeritus Bill Zalud and our Advisory Board of CSOs and thought-
leaders—Security is uniquely focused on solutions for enterprise security leaders. This is why more advertisers choose 
to invest with Security than in any other market publication!1 To join them or learn more, contact your Security regional sales 
representative.

•  Securitymagazine.com: ALL NEW for 2011. Our 
completely redesigned website o� ers unique content and 
delivers your message to the exact sectors you’re targeting. 

•  Security magazine: the only enterprise publication with 
100% request and 100% management circulation with 
35,000+ subscribers.1

•  iSecurity Virtual Expo: The market’s � rst and most 
successful virtual trade show (more than 20 sponsors and 
4,000 registered attendees) returns in 2011.

•  eNewsletters, Webinars, Solutions by Sector sponsorships, 
Digital Editions, Social Media Sponsorships, and more. 

INSIDE:
More than Doors Open with Multi-Tasking Access Control

How to Expect, Handle the Unexpected in Fire and Life Safety

New Headache? Guarding Email and Large File Sharing

www.securitymagazine.com

July 2010

Taking 
The Lead:
Microsoft’s Frank Brod and Mike 
Howard Know the Difference 
Between Following and Leading

SEC cover July 09 w-ad.indd   1 6/22/10   12:00:35 PM

www.securitymagazine.com

June 2010

www.sdmmag.com

Also:
CommentaryOne security director explores the balance between autonomy and adoption of standards and regulations.pg. 4

Solutions RoundtableA roundtable 
discussion presents successful solutions to reduce campus crime and improve security.pg. 6

Technology at Work
How the University of Pennsylvania is providing dormitory security and overcoming access control challenges.

pg. 14

News & ResourcesViolence on campus is increasing; why? Plus, solutions to keep high participation in safety and security programs. pg. 18

Protecting an institution of higher education seems like a straightforward 

assignment, right? Chief security officers and systems integrators discuss the 

challenges they face, as well as the varied programs, practices and technology 

solutions at their disposal for accomplishing their mission.

University & Campus Security

A Supplement of:

SEC-SDM Campus Supp 2010.indd   1

5/14/10   3:38:36 PM

Security is the #1 
advertising choice for 
reaching the enterprise 
security market.1

http://link.brightcove.com/services/player/bcpid601344142001?bctid=694641503001
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The Security Executive Audience…
Security is your media and marketing partner – powerfully positioned to achieve your branding, direct 
response and sales goals through integrated print, eMedia and face-to-face advertising solutions. 

Online Media

Month Impressions2 Unique
Browsers2

March 2010 50,010 18,811
April 2010 43,432 17,514
May 2010 43,509 17,665
June 2010 42,719 16,815
July 2010 42,130 17,196
August 2010 39,341 16,191
September 2010 30,547 13,247
October 2010 38,964 16,828
November 2010 41,916 16,750
December 2010 61,172 22,283
January 2011 59,784 21,329
February 2011 54,361 20,475

eNewsletters & Digital
Media Impressions*

TSI eNewsletter (2x/month) 25,000

Security eNewsletter  (2x/month)  19,000

Custom eNewsletter /
subscriber e-mail blast

10,000

Digital Edition Delivery 3,5191

1 Publisher’s Projection as of March 2011. December 2010 TQ: 35,021 (31,502 print + 3,519 digital). • 2 BPA Interactive, March 2011. * Publisher’s own data.

BPA-audited, Security 
online media generates 

45,657 average monthly 
page impressions and 

17,925 average monthly 
unique browsers.2

Banners, Buttons, Text, 
Video, White Paper and 

classi� ed advertising are 
available. Security eNews 

subscribers are 100% 
opt-in.* Average open rate 

16.0% generating 
3.0% average click-

through rate.*

Magazine Solutions
Media Audience1

January Issue 35,021
February Issue 35,021
 February Solutions By Sector 6,000*

March Issue 35,021
April Issue 35,021
 April Solutions By Sector 6,000*

May Issue 35,021
June Issue 35,021
 June Solutions By Sector 6,000*

July Issue 35,021
 July Solutions By Sector 6,000*

August Issue 35,021
September Issue 35,021
          September Solutions By Sector 6,000*

October Issue 35,021
November Issue 35,021
           November Solutions By Sector 6,000*

December Issue 35,021
Security subscribers are 100% request and 100% management by title.1 Each 
issue also features an enhanced digital magazine with trackable advertising options.

Live Events
Event Sponsorship Impressions*

Security 500 300,000
iSecurity  500,000
Securing New Ground 300,000
Educational Webinar 100,000

Event Bonus Distribution*

ASG Security Summit ✔

ISC West ✔

Seguridad ✔

PSA-TEC ✔

NFPA ✔

ESA ✔

NCS4 Sports Security & Safety Conference ✔

ASIS ✔

CEDIA ✔

ISC Solutions ✔

Securing New Ground/Security 500 ✔
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The Business Magazine 
for Security Executives.

Q: Why should Security be our #1 advertising choice?
A: By every objective media buying measure, 
 Security is the #1 media for advertisers! 2

Security Magazine has uniquely captured the business-minded security 
executive charged with managing enterprise-wide security for their 
organizations. Our combination of powerful editorial, high readership 
and quality circulation has positioned Security as the clear market leader 
in all the major media buying categories:1

Q: How did Security become #1?1 
A: We listened to our reader - your customer! 
Since our relaunch in July 2006 as The Business 
Magazine for Security Executives, Security 
has focused its editorial on solutions for 
enterprise-level security leaders. They depend 
on Diane Ritchey and her editorial team for 
vital information to excel in their jobs and make 
strategic buying decisions. Each issue delivers 
key insight to security executives by combining 
leadership-focused cover stories, thought-
leading columnists and business-focused feature 
articles.

Great editorial generates great readership! 
Security magazine has since become a market 
leader in quality1 with 35,000+ BPA-audited 
subscribers.3 This is why Security is #1 for 
enterprise security leaders and marketers!1

Q: The results? 
A: More advertisers choose Security 
than any other publication!2

More security industry marketers invest their 
advertising dollars in Security than in any other 
end-user publication.2 In 2007-2009, Security 
ranked #1 in advertising pages, advertising share 
of market and number of advertisers.2

 Marketers choosing Security receive much 
more than just the industry’s leading magazine. 
You receive a powerful marketing company that 
delivers your important brand and marketing 
messages e�  ciently and e� ectively. 
 By every media buying comparison, Security is 
the #1 advertising choice for marketers.1 Let the 
power and knowledge of Security Magazine work 
for you.

35,000+ subscribers receive Security magazine.3

• #1 in security & loss prevention management circulation1

• #1 in management-by-title circulation1

• #1 in published ad pages2

• #1 in share of market2

• #1 in advertising companies2 

1 Publisher’s own data.
2 IMS Data and Publisher’s own data.
3 Security BPA Circulation Statement, December 2010. TQ: 35,021.

October 2009

Regulations:
‘Golden’ Rules 
or Ruling You?
Compliance, says Wells Fargo’s John 
Shriner, shifts the focus to bottom line 
business projects. Regulations can 
justify both budgets and headaches 
across industries.

INSIDE:

   Why PSIM is Changing the Security 
 Landscape and How it Affects You

   Guardhouses: How they Can Help Harden Security

   How a Local Government is Increasing Network Security

ISC EAST SHOW ISSUE: VISIT US IN BOOTH #1364 www.securitymagazine.com

SEC cover Oct 09 w-ad.indd   20 11/3/09   9:02:44 AM

Security reaches more 
North American Security 
and Loss Prevention 
Management 
subscribers than 
any other market 

publication!1

INSIDE:
   Video storage: 

 reducing the cost and the risk
   Parking lots and garages— 

 how to decrease your liability
   The DHS program that will   

 change your security strategy

April 2010

www.securitymagazine.com

SEC cover April 09 w-ad.indd   1 3/26/10   12:53:52 PM

INSIDE:
  Video storage: 

 reducing the cost and the risk
   Parking lots and garages— 

 how to decrease your liability
   The DHS program that will   

 change your security strategy

December 2009

INSIDE:
  An Internal Audit – Why it’s Your New Best Friend
  Six Ways to Build Business Resilience
  Why Hybrid Video Should Be Your Next Big Move 

Most 
Influential 
People in 

Security

December 2009

Security's 2010 Buyers Guide – See Pages 51-82 www.securitymagazine.com

SEC cover Dec 09 w-ad.indd   1 11/18/09   10:45:35 AM
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1 Publisher’s own data.

Security Digital Editions
Sponsors of our new monthly Digital Editions can engage readers with a full-page digital ad adjacent to 
cover, logo placement on our digital cover note, and live links for generating sales leads. Other digital ad  
enhancements are available to help you interact with buyers. 

Sponsorship Positions:
Presentation Page, Toolbar Logo, 

Skyscraper Ad, Banner Ads, Page Tab

Lead Generation Tools:
Call Back Card, Business Reply Card

Other Digital Opportunities:
Blow-in Card, Belly-Band, Gatefold, 

Audio, Video, and more!

Presentation Page (sponsorship example)

2011 Solutions By Sector
High-impact print and online 
special reports are focused on 

critical markets targeting both 
the channel and end-user 
decision-maker. Each report is 
distributed with Security and 
SDM, promoted via eNews and 
appears as a microsite.
       Each Solutions By Sector
report focuses on best 
practices within each market 
and features roundtable 
discussions with industry 
leaders, case studies and new 
technologies. Plus interviews 

with and opinion by channel and end-user executives. Reports 
will also highlight sector-speci� c issues and trends.

Sponsorship Package: 
$3,500 net with a full-page ad in print
$2,500 net with any fractional ad in print

1. 234 x 60 Half-banner ad rotating on the Vertical Sector 
Topic page for one-year 

2. 120 x 60 Button ad on eNewsletter style Vertical 
Sector Report sent to over 55,000 opt-in subscribers1

3. Four-color advertisement in Vertical Sector Special Report

4. Your logo in Security and SDM print ads promoting the 
special report

5. Vertical sector-speci� c eProduct Showcase Ad

February - K-12 Education

April - Universities & College Campuses

June - Retail, Convenience Stores, Banks, Gas Stations

July - Ports, Terminals and Transportation

September - Government - Federal, State & Local

November  - Healthcare/Hospitals/Pharma/Medical Centers

www.securitymagazine.com

June 2010

Also:
Commentary
One security director 
explores the balance 
between autonomy and 
adoption of standards 
and regulations.
pg. 4

Solutions 
Roundtable
A roundtable 
discussion presents 
successful solutions to 
reduce campus crime 
and improve security.
pg. 6

Technology at 
Work
How the University of 
Pennsylvania is providing 
dormitory security and 
overcoming access control 
challenges.
pg. 14

Protecting an institution of higher education seems like a straightforward 
assignment, right? Chief security officers and systems integrators discuss the 
challenges they face, as well as the varied programs, practices and technology 

solutions at their disposal for accomplishing their mission.

University & Campus Security

SEC-SDM Campus Supp 2010.indd   1 5/14/10   3:38:36 PM

www.securitymagazine.com

Commentary
One security director 
explores the balance 
between autonomy and 
adoption of standards 
and regulations.

Solutions 
Roundtable
A roundtable 
discussion presents 
successful solutions to 
reduce campus crime 
and improve security.
pg. 6

Technology at 
Work
Technology at 
Work
Technology at 

How the University of 
Pennsylvania is providing 
dormitory security and 
overcoming access control 
challenges.
pg. 14

Protecting an institution of higher education seems like a straightforward 
assignment, right? Chief security officers and systems integrators discuss the 
challenges they face, as well as the varied programs, practices and technology 

solutions at their disposal for accomplishing their mission.

University & Campus Security

www.securitymagazine.com

April 2010

www.sdmmag.com

Also:
Commentary
Why one security 
expert is advocating 
for an enterprise view 
across all security 
systems in this area.
pg. 4

Solutions 
Roundtable
Security executives and 
integrators discuss their 
needs, challenges and 
risks, as well as their 
personal wish lists.
pg. 6

Technology 
at Work
How one municipality 
is using network video 
to secure its valuable 
water supply.
pg. 14

News & 
Resources
How public-private 
partnerships 
is a key way to 
protect critical 
infrastructures. 
pg. 19

Changing regulations, securing expensive equipment, working with 
public and private interests – how are security executives 

and integrators not missing a beat in this critical area? 

Utilities and Critical 
Infrastructure Security

A Supplement of:

SEC-SDM Utilities Supp 2010.indd   1 3/17/10   1:44:24 PM

www.SecurityMagazine.com/education
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Editorial Leadership!
Industry-recognized Columnists & Editors.

Security: The Business Magazine for Security 
Executives, is led by Editor Diane Ritchey and her 
experienced and knowledgeable team of editors and 
columnists and the Security advisory board. Security
is designed and written for security executives, and 
provides management-focused features, columns 
and trends for security executives in health care, 
government, education, utilities, manufacturing and 
other businesses and industries who seek solutions to 
their security needs. 

Editorial

Diane Ritchey, 
Editor, Security Magazine
Diane Ritchey has an experienced 
background in magazine 
publishing, having previously 
served as Editor of an industry 
leading business publication. Her 
unique experience will continue to 

provide solutions to Security magazine’s readers. 

Bill Zalud, 
Editor Emeritus, Zalud Report, 
Security Magazine
With more than three decades in 
the industry, Bill has an insider 
view of the security profession and 
technologies with an honest and 
balanced twist.

Sean Ahrens, CPP, CSC
Project Manager
Security Consulting 
& Design Services
Schirmer Engineering

Dean Alexander
Professor of Homeland Security
Western Illinois University

Ted Almay 
Chief Security O�  cer 
Deloitte Services LP

Maria Chadwick
Director of Surveillance
Wynn Casinos

Bertram Cowan
Partner
Competitive Insights

Sandi Davies
Executive Director
International Foundation 
for Protection O�  cers
 
Jack Dowling, CPP, PSP
Principal 
JD Security Consultants
Security Program Specialist
Philadelphia University

Guy Grace
Manager, Security and Emergency 
Planning Littleton (Colo.) Public 
School District

Sandra Jones
Co-founder, Securing New Ground

Elizabeth Lancaster
Director of Member Services
Security Executive Council 

Richard A. Lefl er
Former Vice President, 
Global Security, 
American Express, 
Dean, Security Executive Council 
Emeritus Faculty

John S. Martinicky, CPP
Director, Corporate Security
International Truck and Engine 
Company

Michael McCann
President, McCann PS
Former Chief of Security 
for the United Nations

W. Barry Nixon, SPHR
Executive Director
National Institute for the 
Prevention of Workplace Violence

Karl Perman
Manager, Corporate Security 
Programs
Exelon Corp.
Member, Security Executive Council 

C. Dave Shepherd
CEO of Readiness Resource Group

Dennis Treece
Director, Corporate Security
Massachusetts Port Authority

Bryan Warren
Director of Corporate Security
Carolinas HealthCare System

6 2011 Integrated Media Planner

Security Advisory Board Advising editors on topics and trends.

Columnists

Get Into Access and ID
Joel Jensen, 
Associate Director of Security, 
Minnesota State University
Bernard (Ben) Scaglione, 
Director of Security, 
New York Presbyterian Hospital
Joel and Ben o� er o� ers readers 

insight into building and maintaining successful access control and 
identi� cation systems.  

Leadership and Management
Robert Hayes, 
Security Executive Council 
Focusing on critical issues facing security leaders, 
Bob Hayes and the Council’s faculty shares solutions 
unavailable from any other source.

Surveillance Solutions
David Elliott,
CISSP/Project Management Professional
David Elliott provides insight into the video 
surveillance market with his more than 25 years of 
experience in video technology and IP surveillance. 

He is a Certi� ed Information Systems Security Professional (CISSP) 
and a Project Management Professional (PMP). He has worked with 
local, state and Federal Government organizations and Fortune 500 
companies.

Trends
Mark McCourt, 
Publisher, Security Magazine
In his Trends Column, Mark provides a unique slant 
on the current and future of security management, 
including business metrics, new technology and 

leadership skills.
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The Security Executive Audience…
A powerful, responsive North American circulation!

100% Request.
100% of subscribers receive Security based on a request.*

100% Management.
100% of Security subscribers are management-by-title.*

What Your 
CEO Thinks
John Imhoff, Director, Office of Firm Security at Ernst & Young Knows – Do You? 

INSIDE:
   IP Video As Your Next    Business Strategy
   Why Securing Your Supply   Chain Will Generate ROI

   How Using Megapixel 
 And High-Definition 
 Cameras Create Value

May 2010

www.securitymagazine.com

SEC cover May 09 w-ad.indd   1

4/23/10   2:02:47 PM

INSIDE:
IP Video As Your Next    Business Strategy

   Why Securing Your Supply   Chain Will Generate ROI
  How Using Megapixel 

 And High-Definition 
 Cameras Create Value

www.securitymagazine.com

Your ads engage volume buyers** of 
security technologies, systems, products 
and services in these key markets:*

Utility/Power/Gas/Nuclear/Water 2,274 6.5%

Information Technology/
Communications 3,305 9.4%

Airports 648 1.9%

Transportation/Logistics/
Distribution/Warehousing 2,071 5.9%

Construction/Real Estate/
Property Management  1,810 5.2%

Education/University/School/
Library/Museum 4,626 13.2%

Health Care/Hospital/
Medical Center 3,611 10.3%

Government/
Correctional Facilities 3,968 11.3%

Industrial/Manufacturing 3,437 9.8%

Banking/Finance/Insurance 1,729 4.9%

Casino/Hotel/
Arenas/Entertainment 1,707 4.9%

Retail/Restaurant/Foodservice 1,807 5.2%

Security Systems Integrator 1,814 5.2%

Security Management/Consulting 1,588 4.5%

Architectural/Engineering/
Contract Firm 626 1.8%

Your ads reach 35,021 
enterprise-wide decision-makers:*

Security/Loss Prevention Management

Executive Management

Facilities and Operations Management

IT/Network/Network Security Management

9.7%

Security targets more Security & Loss Prevention 
managers than any other market publication.**

42.0%20.0%

28.3%

* December 2010 BPA Circulation Statement. TQ: 35,021 (31,502 print + 3,519 digital).
** Publisher’s own data.
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Security 2011 Editorial Calendar
ISSUE: JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY

Ad Close Date Dec. 3, 2010 Jan. 4, 2011 Feb. 2, 2011 March 4, 2011 April 1, 2011 May 3, 2011 June 2, 2011

Special 
Feature

Best Practices in 
Securing the Global 

Enterprise 

Guarding Special 
Report and Top 

Guard Companies

Total Facility 
Security in 
Education, 

Healthcare and 
Government

The Security 
Integrator 

Relationship:
How to Manage It 
To Your Advantage

What Your CEO 
Thinks: Security’s 

Performance 
Report Card

The Leadership 
Issue

NCS4 Special 
Coverage: Safety 
and Security in 
Sporting Events 

and Arenas

Solutions 
by Sector 
with SDM

Education: K-12 Universities and 
College Campuses

Retail, Convenience 
Stores, Banks, 
Gas Stations

Ports, Terminals 
and Transportation

Leadership and 
Management

How and Why to 
Connect with the 

CFO

Hiring Security 
Professionals for 
Your International 

Operations

Crisis Management 
and Business 

Continuity Before 
and After a Natural 

Disaster

How to Win 
Funding for Special 
Security Projects

Managing and 
Leading in the 
Current Global 

Economy

Setting Standards 
and Evaluating Your 

Security Staff

Best Practices in 
Security Employee 

Motivation 
Programs

Enterprise 
Services

Proven Security 
Training Programs

Monitoring 
Programs 

That Impact 
Organizational 
Performance

Risk Management 
Solutions and 

Insurance Planning

IT and Physical 
Security Systems 

Management

Guarding Programs 
That Will Fit Your 

Budget

Successful 
Public/Private 
Partnerships 

Projects

Fire and Life Safety 
Best Practices and 
Regulatory Issues

Integrated 
Solutions:           
Video 
Surveillance, 
Identity 
Management 
and Access 
Control

• MegaPixels and 
High Definition Video– 
Making Sense of It All

 
• Small Scale Lobby 
Security and Visitor 

Management Programs

• Using Video to Secure 
Multiple Locations

• Integrating Access 
Control and Biometrics 

• Video Surveillance 
Monitoring Solutions

• ID Management in 
High-Security Areas 

(Transportation 
Environments and Ports 

and Terminals)

• Video Analytics 
for Retail

• Low/Light Day/Night 
Cameras and How 

They Work

• RFID Card Readers 
Best Applications

• Enterprise-Wide ID 
Card and Printing 

Solutions

• Gates and Turnstiles

• Retail Security and 
Video Surveillance 
Working Together

• Secure Parking 
Lots and Garages in 
Hospitals and Urban 

Settings

• Wired and Wireless 
Video Surveillance 

Solutions

• Best Practices in Video 
System Maintenance

• Mass Notification 
and Emergency 

Management Solutions

• Wireless Mesh 
Networks Benefits

• Access Control 
Programs for Harsh 

Environments

• Preventing Fraud and 
Reducing Risk with 

Smart Cards

• Cloud Computing and 
the Future of Video 

Storage

• Guardhouses, Modular 
Systems and Access 
Points for Campuses 

and Universities

Vertical 
Sector Focus

Critical 
Infrastructures

Property 
Management

Supply Chain/
Distribution and 

Warehousing

Virtual Shows 
& Webinars

iSecurity

Bonus Show 
Distribution

Barnes Buchanan 
Conference, 

Feb. 10-12, Palm 
Beach, FL

ASG Security 
Summit, March 8, 

Seattle, WA

ISC West, April 6-8, 
Las Vegas

Seguridad 2011, 
April 12-14, 
Mexico City, 

Mexico

PSA-TEC, 
May 16-20, 

Westminster, CO

• NFPA, June 12-15, 
Boston, MA

• Electronic Security 
Association 

(ESA), June 6-10, 
Charlotte, NC

• NCS4 Sports 
Security & Safety 
Conference, Aug. 

2-4, New Orleans, LA
• SecurityXchange, 

Aug. 7-10, Park 
City, UT

FREE 
Value Added 
Bonuses for 
Print Advertisers

Corporate Profile

Sponsored Tweet 
to Security Twitter 

Followers

$500 eNewsletter 
Ad Credit 

Guarding Special 
Report Profile

ISC West Show 
Exhibitor Showcase

ISC West Show 
eProduct Showcase

AdScore 
Advertising 

Rating Study
Sponsored Note 

on Security’s 
Facebook page

$500 Custom 
eNewsletter Credit

Corporate Profile 

Sponsored Note 
on Security’s 

Facebook page

$1,500 Webinar 
Credit for 2011

Special Bonus 
Opportuntites

ISC West Show Triple Play!
Get a FREE 4/c Profile or Ad in our ISC West show supplement 
when you advertise two or more full pages in the first quarter.

Editorial calendar subject to change.



92011 Integrated Media Planner 9

ISSUE: AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER BUYERS GUIDE – 13th Issue
Ad Close Date July 6, 2011 Aug. 3, 2011 Sept. 7, 2011 Oct. 3, 2011 Nov. 3, 2011 Nov. 3, 2011

Special 
Feature

Most Influential 
People in Security

Security’s Role 
10 Years After the 

Events of 9/11 

High-Tech Guard 
Systems That 

Create Business 
Value The Security 500

6th Annual 
Innovations and 

Technology Report 
and Security 

Forecast for 2012

Special 13th 
Print Issue!

Solutions 
by Sector 
with SDM

Government: 
Federal, State 

and Local

Healthcare/
Hospitals/Pharma/
Medical Centers Display Advertiser 

Bonuses:

• Boldface Basic Listing 
in print & digital edition

• Live Web and email Links

• 4/c logo in print, 
digital supplier 

section and online

• Improved online 
search ranking 
(appear 2nd)

• Unlimited product listings

Leadership and 
Management

Creating the Next 
Generation’s 

Security Leader

Establishing and 
Implementing a 
Strategic Plan

After the 
Acquisition: 

Integrating New 
Facilities and 

Personnel

Protecting Your 
Company’s 
Intellectual 

Property – The Do’s 
and Don’ts

Emerging 
Regulations and 
New Compliance 

Acts in 2012

Enterprise 
Services

The Top Ways to 
Prevent Loss and 
Track Your Assets

Proven Solutions 
in Securing the 
Supply Chain

Workplace Violence 
Prevention Best 

Practices

Systems 
Integration: Green 
Architecture and 

Engineering

Leading Applications 
of Crime 

Prevention Through 
Environmental 

Design

Integrated 
Solutions:           
Video 
Surveillance, 
Identity 
Management 
and Access 
Control

• Tried and True Video 
Storage Strategies

• Sophisticated Facility 
Access Control 

Programs in Healthcare 
and K-12

• Intelligent Intercom 
Systems

• Outdoor Video 
Systems For Harsh 

Environments

• Managing Temporary 
Workers and Their 
IDs in Government 

Organizations

• Proven and Lower 
Cost Solutions to 
Access Control

• Intelligent Video 
Solutions Showcase

• Securing the 
Perimeter

• Video Analytics Trends 
and Benefits

• MegaPixel Cameras 
Role in Surveillance

• Migrating from Keys 
to Electronic Access 

Control

• Best Access Control 
Installations

• IT-Based Video 
Storage Solutions

• Doors – 
Electromagnetic, 

Electric and Standalone 
Solutions

• New ID Printer 
Solutions for the 

K-12 Market

Vertical 
Sector Focus

Stadiums/Arenas/
Large Public 

Venues

Finance and 
Banking

Security 500: 
18 Sectors 
Covered!

Virtual Shows 
& Webinars

Most Influential 
Webinar

Security 500 
Webinar

Bonus Show 
Distribution

• ASIS, Sept. 12-15, 
Orlando, FL

• CEDIA, 
Sept. 8-11, 

Indianapolis, IN

SECURITY WEEK
• Securing New 

Ground/Security 500 
Conference, Nov. 

1-2, New York, NY
• ISC Solutions, Nov. 
3-4, New York, NY

Trade Shows 
and events 

throughout 2012!

FREE 
Value Added 
Bonuses for 
Print Advertisers

Sponsored Tweet 
to Security Twitter 

Followers

Corporate Profile

ASIS Show 
Exhibitor Showcase

ASIS Show 
eProduct Showcase

$500 TSI 
eNewsletter 

Advertising Credit

SecurityTV Video 
on Demand 

$1,000 Online 
Advertising Credit 

in November

Online Whitepaper 
Posting (1 month)

50% Off Print 
Buyers Guide 

Display Advertising

Special Bonus 
Opportuntites

ASIS Show Double Play!
Get a FREE 4/c Profile or Ad in our ASIS 

show supplement when you advertise two 
or more full pages in Aug./Sept.

December 2009

www.securitymagazine.com

SOURCES:
Easy Searching by Manufacturer, Service Provider or Specific Product.

 Sources Listed in Alphabetical Order or Keywords.
 Find Products and Services by Specifics or Companies.

Editorial calendar subject to change.

Writer’s Guidelines

http://www.elabs6.com/content/12346897/Editorial%20Style%20for%20Contributing%20Authors.pdf


FREE Corporate Profi le (Jan., June, August)
Full-page or larger display advertisers receive a 
1/2-page Corporate Pro� le space. Includes 200 
words plus a 4/c photo of your choice.

FREE Sponsored Tweet (Jan., August)
Full-page or larger advertisers receive one FREE 
Sponsored Tweet to all Security Twitter followers.

ISC West Show Triple Play Package (Jan.-March)
Receive a FREE Pro� le or Ad page in our ISC West 
show “Security Solutions” Supplement when you 
advertise two or more pages in the � rst quarter.

$500 eNewsletter Ad Credit (Feb., Oct.)
Run a full-page ad and earn credit toward a 
Security eNewsletter ad in February and/or a TSI 
eNewlsetter ad in October.

FREE Guarding Special Report Profi le (Feb.)
Full-page February advertisers may receive a 1/2-
page Product Pro� le in our Top Guarding Compa-
nies special section.

FREE Exhibitor Showcase Ad (March, Sept.)
Full-page or larger advertisers earn a 1/6-page 
print showcase. Includes a 4-color photo and 50-
word description. Our March issue is targeted to 
ISC West, and September to ASIS!

FREE eProduct Showcase Ad (March, Sept.)
Full-page or larger advertisers receive a FREE 
eProduct Showcase Ad. Includes 50-words, a 
4-color image, and a URL link emailed to Security
subscribers.

FREE AdScore Advertising Rating Study (April)
Advertise a full-page or larger to receive your copy 
of the April AdScore Rating Study—measuring our 
subscribers’ opinions of all April ads.

FREE Sponsored Facebook Note (April, June)
Full-page or larger advertisers receive one FREE 
posted note for all Security Facebook Fans.

$500 Custom eNews Credit (May)
Run a full-page ad and earn credit toward a 2011 
Custom eNewsletter.

$1,500 Webinar Credit (July)
Run a full-page ad and earn a credit toward a 
2011 Webinar.

ASIS Show Double Play Package (Aug.-Sept.)
Receive a FREE Pro� le or Ad page in our ASIS 
show “Security Solutions” Supplement when 
you advertise two or more pages in August and 
September combined.

FREE SecurityTV Video (Nov.)
Full-page or larger advertisers receive one week 
of FREE SecurityTV Video advertising.

$1,000 Online Advertising Credit (Nov.)
Run a full-page ad and earn credit toward a 
November securitymagazine.com ad.

FREE White Paper Posting (Dec.)
Full-page or larger advertisers receive a FREE 
online white paper posting for one month

2011 AIR Program & FREE Advertiser Bonuses

Advertising and 
Marketing Invested Rewards Dollars Earned

At Minumum At Maximum:

$5,000-$20,000 4% $200 $800 

$20,001-50,000 6% $1,200 $3,000 

$50,001-$100,000 8% $4,000 $8,000 

$100,001-$200,000 10% $10,000 $20,000 

$200,001+ 12% $24,000 $60,000 

Earn... Invest.
Earn bonus media dollars with every dollar you invest. Starting 
at only a $5,000 commitment, your organization will earn 
credits for additional marketing or advertising programs. Your 
advertising dollars will go further with Security Media Group 
than with any other media company - in print, online and in 
person. You can choose to sign an annual contract for 2011 
advertising and marketing and gain the full bene� ts of your 
Rewards program immediately, or earn marketing dollars 
monthly during the year. Either way, each dollar you invest with 
Security Media Group will be rewarded with additional dollars to 
help you exceed your branding, lead generation and sales goals.
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American Sentry Guard
435 East Main Street
Greenwood, IN 46143
866.658.9938
www.sentryguard.com

American Sentry Guard (ASG), a 2006 Inc. 500 Honoree, is 
a leading manufacturer of professional and enterprise-class 
digital video management systems and a national distributor 

of a complete line of video surveillance products.  Founded in 1999 
by father/son team Jack and Jeff Brummett, ASG has developed 
into one of the industry’s premier companies.  ASG’s product line 
includes PC-based digital video recorders, network video recorders, 
embedded DVRs, XP Mobile DVRs, video monitoring systems, the 
industry-leading ViZionCAM-Rx camera, a 360° Cube camera, as 
well as monitors, cables, power supplies and all related accessories.  
 ASG systems are utilized world wide by our customers in retail 
businesses, government facilities, public safety organizations, finan-
cial institutions, transportation companies, military bases, industrial 
sites and casinos.  
 What sets ASG apart from its competitors is its Dealer 
Development Services Division. Dedicated to helping dealers and 
installers, the DMS division offers all pre- and post-sales support 
starting, from lead generation to complete after-sales onsite support.  
ASG has its own technical support program, dedicated account 
agent program and remote video monitoring centers, as well as on-
site service, maintenance and warranty program.
 ASG offers National Account Solutions Services to companies 
requiring affordable custom solutions for multiple-site locations.  
Services include assessments, systems design, engineering, installa-
tion and network integration for total video surveillance, alarm and 
access control applications.
 Company President/COO, Jeff Brummett, has authored a wide 
range of articles on leading technology development trends in the 
security industry.  He is also in high demand as a sales trainer, and 
under his direction, ASG sponsors its annual National CCTV Sales 

Training Symposium at the company headquarters in Greenwood, 
Indiana.

Highlights of American Sentry Guard’s services include:
• Advanced Lead Generation
• National Wholesale Video and Burglary Monitoring Services with 

RMR
• Dedicated System Design & Engineering Support
• Comprehensive Technical Support
• Sales, Technical, IT and Network Training
• National Equipment Lease & Financing Program
• Onsite Warranty Support
• Competitive National Pricing
• Exclusive Marketing Territories for Master Dealers

Highlights of American Sentry Guard’s products include:
• Advanced Digital Video Recording and Management Systems
• Complete Enterprise-Class Video Monitoring Systems 
• Low Cost DVR Solutions for the Competitive Economy-Class  
 Market Segment
• Complete Line of Professional Level Security Cameras with 3-Year  
 Warranty
• Monitors and Display Panels for High-Profile Installations
• Complete Selection of Peripherals and Accessories

Contact Info
sales@sentryguard.com

American Sentry Guard
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COMPANY PAGE BOOTH# 

ADAMS RITE MANUFACTURING 11 11087

ALTRONIX 25 19077

ARECONT 26 17041

ASIS INTERNATIONAL 14 22097

AXIS COMMUNICATIONS, INC 7 18051

BELLEVUE UNIVERSITY 19 9132

CBC (AMERICA) CORP.  3 10055

DEDICATED MIRCOS 18 20007

DVTEL 15 21077

EASY LOBBY 20 21141

FIRETIDE 12 24083

GENETEC 4 21051

HID GLOBAL CORPORATION 28 12051

HIRSCH ELECTRONICS CORP.  2 24018

COMPANY PAGE BOOTH#

INTRANSA 16 3074

JOHNSON CONTROLS 22 

JVC 5 10034

KEYSCAN 6 6086

LENEL 17 14087

MBM CORPORATION 10 

OPTELECOM-NKF 23 14097

SECURITY & SDM MAGAZINE  6064

SIEMENS 21 

STENTOFON-ZENITEL 8 2117

TALK-A-PHONE 9 20117

PCSC 27 25117

PROTECTION TECHNOLOGIES 13 1034

ZEBRA TECHNOLOGIES 24 17135

M A R C H  2 4 - 2 6  •  2 0 1 0

Presented By

 ISC west 2010 - program.indd   1 3/12/10   11:47:16 AM
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AlliedBarton 
Security Services
A Unique Approach to Security

Introducing the AlliedBarton AmbassadorSM program – designed 
for customers requiring a security operation with a special level 
of customer service. This innovative approach maintains the 

superior security AlliedBarton is known for and raises the bar with 
Ambassadors specifically recruited, uniformed and trained to rep-
resent your organization. AlliedBarton Ambassador  teams create 
an environment that is safe, engaging and inviting for employees, 
tenants and visitors.

 The AlliedBarton Ambassador program combines our award-
winning security with a concierge-like model to create a transparent 
security barrier. AlliedBarton Ambassadors are trained to become 
familiar with and aware of their security environment to make 
visitors feel welcome and tenants feel secure. It is an upscale experi-
ence that goes beyond standard security with a strong dual role as 
AlliedBarton Ambassadors welcome and protect.
 Suited for both new and existing security programs, the 
AlliedBarton Ambassador program is an effective tool for a variety of 
special site and customer needs including:

• Colleges and Universities
• Commercial Real Estate
• Residential Real Estate
• Healthcare
• Government 
• Upscale Retail
• Corporate Headquarters

Bring a fresh face to your security program. Visit us at AlliedBarton.com/
Ambassador to learn more.

8 Tower Bridge, 161 Washington Street
Conshohocken, PA 19428
Phone: 866.825.5433
AlliedBarton.com/Ambassador

ASIS International 

Unprecedented global security challenges have increased 
accountability for security practitioners, creating a highly 
competitive employment market. Employers’ expectations 

of professional com-
petency have risen 
and there is a greater 
demand for certified
practitioners.   
   ASIS board certifi-
cations provide evi-
dence that you have 
met global profes-
sional competency 

standards and mastered a fundamental body of knowledge in secu-
rity management, investigations, and physical security.

Convey professional competence.
For seasoned security professionals, certification validates the knowl-
edge and real-world experience gained over the course of a career. 
For those with less work experience, ASIS board certification dem-
onstrates a comprehensive understanding of the profession.

Advance your career.
ASIS board certification provides a competitive advantage at every 
stage in your career. As a CPP, PCI, or PSP, you’ll realize expanded 
career prospects, increased potential for positions with higher-level 
responsibilities, and enhanced income. 

Why certify with ASIS?
ASIS has set the standard for professional competency in the security 
industry for more than 30 years. Its certifications command respect 
because they are backed by the credibility of ASIS, the world’s 
preeminent organization for security professionals with 37,000+ 
members across the globe. 

Apply online today. 
Go to www.asisonline.org/certification 
or call +1.703.519.6200 for details.

Corporate Profiles
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Product Showcase

Cooper Notification Launches Unlimited Voice Calling 

Fast, reliable and feature-rich, Cooper 
Notification’s award winning Roam Secure 
Alert Network (RSAN) now features unlim-
ited voice notification for emergency 
communications.  Proven operational in 
emergencies, major metropolitan cities, 

counties, campuses and facilities across the nation rely on Cooper 
Notification’s mass notification systems to alert citizens, busi-
nesses, students and parents about all-hazards incidents anytime, 
anywhere. Rely on Cooper Notification to protect, alert and inform 
your community with unlimited voice calling.  
For more information, visit www.coopernotification.com

Attend the Adams Rite 2190 Virtual Trade Show 
without leaving your desk!

The new Dual Force 2190 is the first 
interconnected deadbolt and deadlatch 
for aluminum entrance systems. With the 
deadbolt projected, a turn of the inside 
lever retracts the latch and deadbolt 
simultaneously, making it code-compli-
ant.  Instantly access the same informa-

tion you would receive at a trade show, from the convenience of 
your office or laptop.
www.AR2190tradeshow.com • www.adamsrite.com
1.800.87ADAMS • ISC Booth 11087

Pro-Watch® Notifier Application Module
Integrated Security and Secondary Fire Monitoring

Honeywell’s Pro-Watch® Notifier 
application module enables 
organizations with many remote 
sites to centralize their secondary 
fire monitoring. This improves 
operator productivity, reduces 
costs for IT and operator training, 
simplifies the implementation of 

standard security operator procedures, and improves incident 
response times. 
www.honeywell.com/security

Speco Technologies Redefines Covert Video

Speco Technologies new DVRWM 
Series wall mounted DVR looks 
like a normal burglar alarm or 
electrical panel hanging on the 
wall, but inside is the heart of a 
powerful  Pentaplex/ H.264 net-
workable DVR. Video is viewed 
remotely – 4/8/16 channels avail-
able. The solution to DVR vandal-
ism and theft.

www.specotech.com or 800-645-5516

Vicon

The Surveyor-Mini is Vicon’s new H.264 
vandal-proof PTZ camera dome with 
day/night video imaging and 10X opti-
cal zoom. It provides a cost-effective, 
high-performance option for most 
indoor and many outdoor applications. 

Indoor and outdoor models are offered with a variety of mount-
ing options. All models feature digital noise reduction and provide 
360o pan/tilt rotation and 64 programmable presets.

Visit us at ISC West #16055. 
Contact info is www.vicon-cctv.com or 1-800-34-VICON.

Optelecom-NKF

The S-64 E in an easy to install encoder 
capable of compressing and streaming video 
in H.264 for up to 44 analog cameras per one 
19 inch/3U power supply cabinet. It uniquely 
includes two new video content analysis (VCA) 
applications: the Siqura Image Quality Monitor 
(IQM) and the Siqura Tampering Detector.   

Visit us at ISC West Booth #14097 or visit 
our website at: www.siqura.com/for-sure-29

ASIS Career Center

Whether you are making your next 
career move or hiring your next star 
employee, the ASIS Career Center is the 
definitive resource for security manage-
ment professionals. 

Learn more at 
www.asisonline.org/careercenter

Seamless prox to smart card migration

Genuine HID customers benefit from 
cost-effective and reliable solutions 
for seamlessly transitioning to high 
frequency technology. From multiple 
technologies on a single card to read-
ers that accept diverse card popula-
tions, HID Global provides organiza-
tions with an easy path to migrate 
from low frequency access control 
installations to smart card technology. 

Visit us at ISC West booth #12051

108-111-Product Showcases.indd   108 2/22/10   10:15:03 AM
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without leaving your desk!
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application module enables 
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workable DVR. Video is viewed 
remotely – 4/8/16 channels avail-
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The Surveyor-Mini is Vicon’s new H.264 
vandal-proof PTZ camera dome with 
day/night video imaging and 10X opti-
cal zoom. It provides a cost-effective, 
high-performance option for most 
indoor and many outdoor applications. 

Indoor and outdoor models are offered with a variety of mount-
ing options. All models feature digital noise reduction and provide 
360o pan/tilt rotation and 64 programmable presets.

Visit us at ISC West #16055. 
Contact info is www.vicon-cctv.com or 1-800-34-VICON.
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The S-64 E in an easy to install encoder 
capable of compressing and streaming video 
in H.264 for up to 44 analog cameras per one 
19 inch/3U power supply cabinet. It uniquely 
includes two new video content analysis (VCA) 
applications: the Siqura Image Quality Monitor 
(IQM) and the Siqura Tampering Detector.   

Visit us at ISC West Booth #14097 or visit 
our website at: www.siqura.com/for-sure-29

ASIS Career Center

Whether you are making your next 
career move or hiring your next star 
employee, the ASIS Career Center is the 
definitive resource for security manage-
ment professionals. 
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www.asisonline.org/careercenter

Seamless prox to smart card migration

Genuine HID customers benefit from 
cost-effective and reliable solutions 
for seamlessly transitioning to high 
frequency technology. From multiple 
technologies on a single card to read-
ers that accept diverse card popula-
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tions with an easy path to migrate 
from low frequency access control 
installations to smart card technology. 
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COMPANY PAGE BOOTH# 

AXIS COMMUNICATIONS, INC 5 1839

BASLER VISION TECHNOLOGIES 9 3877

BELLEVUE UNIVERSITY 11 3218

COMPROTEC 6 

DEDICATED MIRCOS 12 4209

DSX ACCESS SYSTEMS 8 3839

HID GLOBAL CORPORATION 15 2919

HIRSCH ELECTRONICS CORP.  2 1201

COMPANY PAGE BOOTH# 

INTRANSA 7 781

IVIEW 10 726

KEYSCAN 4 1139

SECURITY & SDM MAGAZINE  2872

PCSC 16 2289

XCEEDID CORPORATION 3 3083

ZEBRA TECHNOLOGIES 13 813

S E P T E M B E R  2 1 - 2 3  •  2 0 0 9
A S I S  I N T E R N A T I O N A L  2 0 0 9
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2011 Print Advertising Rates…
Combine print, online and event marketing for discounted integrated media packages!

Black & White Rates

Ad Size 1x 6x 13x 18x             24x

Full Page $4,800 $4,600 $4,400 $4,200 $4,000

Jr. Spread $4,800 $4,600 $4,400 $4,200 $4,000

2/3 Page $3,600 $3,400 $3,200 $3,000 $2,800

1/2 Page Diagonal $3,600 $3,400 $3,200 $3,000 $2,800

1/2 Page Island $3,100 $3,000 $2,900 $2,800 $2,700

1/2 Page $2,900 $2,850 $2,800 $2,750 $2,700

1/3 Page $2,000 $1,950 $1,900 $1,850 $1,800

1/4 Page $1,750 $1,700 $1,650 $1,600 $1,550

Color  Rates

Per advertising insertion. 
Color rates are in addition to 

B&W space rates:            

Standard Two-Color $450

Matched Color $700  

Metallic $800 

Four-Color $1,500

Cover Rates

13x Four-Color only

Inside Front $6,780

Inside Back $6,560

Back Cover $6,780

Display Ad Sizes
 Run of book (bleed) Width Depth
spread (gutter bleed) 16" 103/4"
full page 81/8" 103/4"
Jr. spread 161/4" 51/4"
2/3 page 51/8" 103/4"
1/2 page island 51/8" 81/8"
1/2 page vertical 37/8" 103/4"
1/2 page horizontal 8" 51/4"
1/3 page vertical 23/4" 103/4"
1/3 page square 51/8" 51/4"
1/4 page  4" 51/4"

Run of book (non-bleed) width depth
spread (gutter bleed) 15" 10"
full page 7" 10"
Jr. spread 14" 45/8"
2/3 page 41/2" 10"
1/2 page island 41/2" 71/2"
1/2 page vertical 33/8" 10"
1/2 page horizontal 7" 45/8"
1/3 page vertical 21/8" 10"
1/3 page square 41/2" 45/8"
1/4 page  33/8" 45/8"

Diagonal bleed ad 
(no bleed on diagonal edge)

  width depth across
1/2 diagonal 81/8" 103/4" 131/4"

 While AlliedBarton maintains strict con-
trols, rules and procedures for its personnel, 
it communicates with PREIT’s VP retail 
management on a regular basis with respect 
to all policies, procedures and general deci-
sions. This partnership has proven to be 
most effective for both long-term and criti-
cal response to security applications. 
 To further enhance the security part-
nership, there are quarterly reports sent 
to PREIT’s Security Committee, which is 
made up of the VP retail Management, its 
four regional managers, and the senior VP 
of risk management. The process allows the 
malls’ general managers and security offi-
cer personnel to perform with a thorough 
understanding of what is expected from 
each entity. 

COMPETITION BREEDS SUCCESS
 Proof of the company’s success in meet-
ing the challenge of standardizing secu-
rity operations has been reflected in overall 
“secret shopper” ratings at PREIT malls. 
The company operates a program known 
as C.O.R.E. (Creating Outstanding Retail 
Experiences), which provides periodic, 
unannounced operational audits conduct-
ed by an independent consulting firm to 
review all aspects of a mall’s operation. 
Security is just one part of the overall pro-
gram. According to C.O.R.E. reports, the 
security services category is showing high 
overall scores. 
 As part of the security officers’ transi-
tion to AlliedBarton services, regional teams 
were created and assigned to visit every 
PREIT property to meet with the mem-
bers of the security departments and 
assess immediate needs and while 
focusing on a smooth implemen-
tation of all new practices and 
procedures. 
 Within the first 60 days 
of the new assignment, 
personnel at all of 
the malls were pro-

cessed as the vendor employees. This pro-
cess included extensive criminal background 
screening and drug testing. Within the first 
120 days, all security officers completed on-
the-job and other site-specific training and 
certification, including use of pepper foam, 
handcuffing, the AED and first aid. PREIT 
and AlliedBarton combined security best 
practices into one standard operations pro-
cedures manual that was applied uniformly 
to all malls. 
 The results of the standardization efforts 
have been significant. “Our use of standard 
policies and procedures would allow you to 
take a security officer from a PREIT mall 
in eastern Pennsylvania and place him at a 
PREIT mall in Wisconsin, where opera-
tions and procedures would be identi-
cal and familiar,” explained Bradley. 
 Additional transitional steps 
included in the overall process 
are implementation of a new 
web-based incident report-
ing system, standardiza-
tion of uniforms and 
vehicle operations.
 The review 
and updating 

of standard operating proce-
dures is a fluid process, with 
changes reflecting the 
subtleties of national, 
regional and local 
trends.  

PORTABLE STEEL SECURITY BUILDINGS FROM

PAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONAL
Par-Kut delivers more one-piece, welded steel security buildings and guardhouses to

high security and governmental facilities than any other manufacturer.  Field trials prove
that Par-Kut’s welded steel buildings outlast the competition every time.  Rugged construction

and functional design make Par-Kut the industry choice for safety and comfort.  Par-Kut  security
enclosures can also be manufactured  with bullet or blast resistance to provide the most demanding

levels of protection.    At Par-Kut, we're serious about your security.

CONTACT US TODAY FOR MORE INFORMATION

Michigan: 586-468-2947   Fax: 586-463-6059    Web: www.parkut.com

GUARDHOUSES
PERIMETER CHECKPOINTS

GATE INSPECTION BOOTHS
BORDER CROSSING BUILDINGS
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For free information circle 219 or visit www.secmag.com/webcard
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Final Trim Size: 7 7/8" w x 10 1/2" h

Platforms: Macintosh preferred. 
(PC accepted, however those fonts will be 
replaced with Mac versions.)

Preferred File Formats: InDesign, Quark, 
Photoshop and Illustrator � les accepted. 
High-resolution, print-ready PDFs are also 
accepted.

Images/Photos: Save in 300 dpi as TIFF, 
PSD or EPS. Do NOT compress graphics using 
JPEG or LZW.

Colors: Images must be CMYK unless a spot 
color has been purchased.

Electronic Submission: CD-ROM disks 
accepted. Email and FTP options should be 
discussed with production manager. 

Proofs: A screened contract-quality proof 
created from the � nal electronic � le must be 
submitted with each color ad. Kodak-approval 
proofs preferred. Iris or other SWOP Standard 
proofs accepted. Color cannot be guaranteed 
unless an acceptable proof is provided. Please 
supply B&W laser printout for B&W ads.

Ad Size: Crop marks for full-page ads should 
be at trim size 7 7/8" w x 10 1/2" h. 
Bleed ads should extend beyond trim crop 
marks by 1/8" on each side. Vital matter must 
be kept at least 1/4" away from trim edges. 
Fractional ads should match dimensions 
indicated elsewhere on this rate card.

Inserts – Supplied Size: Please contact Lyn 
Sopala, Production Manager for speci� -
cations, paper stock and required insert 
quantity. To insure proposed inserts conform 
to current postal and bindery requirements, 
two samples must be provided for review and 
approval prior to printing. 

Shipping Instructions
Send all contracts, insertion orders, 
printing material and instructions to: 

Lyn Sopala, Production Manager
2401 W. Big Beaver Rd.,
Suite 700, Troy, MI 48084
Phone: 248-786-1641 / Fax: 248-283-6571
Email: sopalal@bnpmedia.com

Terms
Invoices are payable in U.S. funds only. Net 30 days. 1% 
per month service charge thereafter (1/2% in Texas). 
Advertisements originating outside of the U.S. must be 
pre-paid. Extension of credit is subject to the approval of 
the credit department. First-time advertisers are required 
to provide credit information or prepayment at the start 
of their advertising program.

Publisher reserves the right to hold advertiser and/or 
agency jointly responsible and severally liable for money 
due and payable to the Publisher. Should it become 
necessary to refer any outstanding balance to an outside 
agency or attorney for collection, customer understands 
and agrees to pay all collection costs, including � nance 
changes, court costs and attorney fees.

Cancellations
Advertising cancelled after closing date will be subject 
to a cancellation charge of $600.00. Publisher will not 
be bound by any conditions printed or otherwise, 
appearing on order blanks or copy instructions, when 
such conditions con� ict with publisher’s announced 
policies.

Publishers Liability
Advertisers and advertising agencies assume liability 
for all content (including text, representation, and 
illustrations) of advertisements printed, and assume 
responsibility for all claims arising there from made 
against the publisher. The publisher reserves the 
right to reject any advertising not in keeping with the 
publication’s standards or the publication’s best interest 
as a business. Publisher reserves the right to select ad 
location unless advertiser pays for preferred position.

For complete ad speci� cations, visit us online at securitymagazine.com or contact Lyn Sopala at (248) 786-1641 or sopalal@bnpmedia.com.
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New for 2011: 
The Redesigned SecurityMagazine.com!

The BPA-audited securitymagazine.com is all new 
for 2011! End users worldwide rely on Security for 
news and feature articles. Site sponsorship ideas 
include The Security Blog, the SecurityTV video 
series, Product of the Week, Showrooms, White 
Papers, and traditional run-of-site advertising.

The all-new SecurityMagazine.com

Contact your regional sales manager for additional ad inventory 
and specifi cations.

Visit portfolio.bnpmedia.com to see more online advertising ideas! 

Blog Sponsorship Web Showroom Online Video Online Classi� eds

Ad Type Size Rotating Cost Exclusive Cost 

Leaderboard (Run-of-site) 728x90 $730 net/mo (1 of 4) $2,920 net/mo  

Medium Rectangle (Run-of-site) 300x250 $706 net/mo (1 of 4) $2,824 net/mo  

Full Banner (Home page only) 468x60 $530 net/mo (1 of 4) $2,120 net/mo  

Half-Banner (Home page only) 234x60 $706 net/mo (1 of 2) $1,412 net/mo  

Expandable Leaderboard (Run-of-site) Contact us n/a $3,064 net/mo  

Floating Ad (Home page only) Contact us n/a $3,812 net/mo  

Page Peel Ad (Home page only) Contact us n/a $2,824 net/mo  

Featured Products Contact us n/a $500 net/mo (up to 3) 

Supplied Videos (Run-of-site) Contact us $1,000 net/week or $3,000 net/mo 
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Security eNewsletters Generate Leads!

Written by Security editors, our popular, twice-monthly 
eNewsletters reach 100% opt-in circulations1 for high 
engagement and readership. Custom eNewsletters 
with your own speci� c editorial may be developed and 
deployed to Security’s subscriber base.

Security eNewsletter
• 19,000 opt-in subscribers1 
• 16.0% open rate1

Today’s Systems Integrator eNewsletter
• 25,000 opt-in subscribers1 
• 17.0% open rate1

Contact us to learn more 
about custom eNewsletters!

Media Cost/issue

Top Banner $1,400

Middle Banner $1,100

Bottom Banner $925

Top Button $1,100

Button 2-5 $925

Button 6 and below $740

Advertorial $1,000

Product of the week $1,000

Video $2,000

Media Cost/issue

Top Banner $1,800

Middle Banner $1,440

Bottom Banner $1,200

Top Button $1,440

Button 2-5 $1,200

Button 6 and below $960

Advertorial $1,500

Product of the week $1,500

Video $2,500

New! 
Social Media Sponsorship Opportunities
Leverage Security’s social network to promote your product 
or service. Facebook notes, sponsored Tweets, and logos on 
our Twitter backgrounds are among your advertising options. 
Contact us for more details. 

Security eNewsletter Ad Rates
Today’s Systems Integrator 

eNewsletter Ad Rates

Contact your regional sales manager for eNewsletter ad speci� cations.
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Lead-generating, High-visibility Webinars!

Sponsorship Opportunities
Engage your target audience in a “live” 60-minute Web seminar 
hosted by Security Magazine. This e�  cient, highly e� ective 
means of communication aligns your company with compelling 
and timely content designed to generate quality contacts with 
executive decision-makers.

Sponsorship Benefi ts
•  Build your brand. Demonstrate your expertise.
•  Gain quality sales leads — all participants must register to view
 program and you receive the leads (includes name, company, title,
 address, phone, email). Reporting link is active for 12 months!

Your logo will prominently appear as the sponsor 
on all Webinar promotions including:
•  1 minute sponsor promotion at the beginning of the Webinar
•  Sponsor logo and link on event registration page and
 audience viewing console
•  Advertisement promoting your webinar in Security print issue
•  Promotion in Security bi-weekly eNewsletter
•  Banner ad promotion on securitymagazine.com
•  Email blast promotion to Security subscription base
 (plus, you can target speci� c markets)
•  Final program will be posted on securitymagazine.com for an
 entire year!

Each event off ers an exclusive sponsorship 
opportunity for only $8,500 net.

Co-sponsored Editorial Webinars
Sponsor your product category to generate leads 

from these key Security editorial Webinars:

Contact us for rates, product categories 
and sponsorship details.

Don’t miss out on this HOT 
opportunity to receive the 
highest quality “targeted” sales 
leads available!

P E O P L E  I N  S E C U R I T Y

* Publisher’s own data. Event date: November 2011!

Recent Results: 
Event Title    Registrants*

The Future of Security 
Technology Forum    817

Why Intelligent Storage in the 
Camera will Transform IP Surveillance 822

Blended Video - 
Winning Evolution in the Downturn  730

Event date: August 2011!
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Effective, Brand-building Rich Media: 
securitymagazine.com.

SecurityTV
Your 2-minute video streams live on Security’s website to demonstrate new 
products, services or ideas. Supply your own video or sponsor an educational 
series presented by the Security editorial team.

SecurityTV Rates:
$100 net per day with supplied video. Contact your sales rep for details on higher 
frequencies and custom video production. Video speci� cations will be provided 
upon request.

Security editors record and post the new Security 
Podcast series featuring the week’s top � ve stories 
in less than 2 minutes! This incredibly valuable and 
powerful tool allows busy security executives to hear 
your message while commuting, exercising or working. 

Podcast subscribers receive the latest edition via 
e-mail. Plus the Podcast is posted on our website and 
the link is included in our eNewsletters maximizing 
distribution to a broad audience. 

Podcast Rates:
1x    $500 net
4x (monthly)   $1,800 net
12x (Once a Month)  $5,000 net

Advertisers can sponsor an individual Podcast or a series. 

Rich Media Advertising
Security o� ers a variety of enhanced online 
advertising options that will take your 
ad program to the next level. For details, 
speci� cations and a full menu of Web 
opportunities visit portfolio.bnpmedia.
com. For custom rich media ad rates, please 
contact your regional sales representative.
 
Page Peel
Displays as a teaser on the top right corner 
of the homepage and peels back to display 
full ad and animation when a user hovers 
their mouse over the area.  

Floating Ad 
Appears to � oat above page content when site is 
accessed. Ad will dissolve into standard banner 
(below search bar) once animation cycle is 
complete. 

Expandable Banner 
Appears as a standard banner (below search bar) 
and expands below to reveal more information 
or animation when hovered over. 

Expandable Skyscraper
Appears as a standard skyscraper expands to the left to reveal more 
information or animation when hovered over.

Security Podcast Sponsorships
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Powerful Face-to-Face, 
Networking and Selling Events!

Securing New Ground™, now including the exclusive Security 500, draws 
the highest caliber attendees from the security, � nancial and government 
sectors. You will rub elbows with the most prestigious leaders in the security 
industry and learn from them new ways to grow your business. 
 Decision-makers from the security, � nancial and government sectors 
attend this event – which provides your company with the best networking 
in the industry.  
 As an event sponsor, your company will be associated with the conference 
that has repeatedly attracted the industry’s key players.
 As part of Securing New Ground, Security Magazine proudly presents the 
Security 500, a conference focusing on management strategies, networking 
and idea sharing with industry thought leaders. This event will identify the 
nation’s 500 largest security product buying organizations industry’s top 
executives. 

As as a Security 500 sponsor, you’ll receive: 
•  Logo on attendee promotions including:
  - 6 Security print ads
  - 13 eNews editions
  - Button ad on securitymagazine.com/500
•  Logo on all conference signage
•  Logo and 50-word attendee program discription
•  1/2-page profi le published in the November Security 500 issue. 
 Appears online for six months.
•  Two attendee registrations ($445 value)

November 1-2, New York City

For more information contact your regional sales representative. 
Or contact Becky Reed at (440) 285-4444, becky@sjandco.com.
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Lead-generating 2012 Buyers Guide!

Choose Premium for 2012!
2012 Premium Package includes:

•  Your basic listing in boldface
•  PLUS 4-color logo in digital and online
•  Up to 3 product photos or mini ads in 
 digital and online
•  Up to 3 spec sheets in your online listing
•   Premium ranking in online search 
 (appear at the top with a star designation)
•  Live Web and e-mail links
•  E-mail lead form
•  Optional online video posting!

Triple your product exposure with our 
enhanced PRINT, Digital & Online Directory

All complete listings will be posted in the online 
directory for FREE, with company name in print.

You can ensure your complete company contact information 
and product listings are included in the NEW print edition with 
up to 10 product listings which will be sent to Security’s 35,021 
subscribers!*

Here are some of the highlights:
1. Preferential Results - Appear at the top of your product 
 categories.
2. Company Detail Page - Post more information to your online 

listing, including up to 3 .PDF product spec sheets!
3. Keyword Search - Entire product directory is part of our 

Google-powered search.
4. Live Links - Web & e-mail links so customers can communicate 

directly with you.

For display advertising, contact 
your regional sales representative.
Display advertising in Security’s Print, Digital & Online 
Buyers Guide sets your company apart and tells potential 
buyers why they should contact your company.

For Listing Enhancement 
details, please contact:
Dawn Weber
Security Magazine
Ph: (248) 786-1661
Fax: (248) 883-6534
weberd@bnpmedia.com

http://buyersguide.securitymagazine.com/buyersguide

December 2009

www.securitymagazine.com

SOURCES:
Easy Searching by Manufacturer, Service Provider or Specific Product.

 Sources Listed in Alphabetical Order or Keywords.
 Find Products and Services by Specifics or Companies.Find Products and Services by Specifics or Companies.Find Products and Services by Specifics or Companies.Find Products and Services by Specifics or Companies.

*December 2010 BPA Circulation Statement (31,502 print + 3,519 digital).
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Classifi ed and Degree Profi le Advertising

Marketing Services

Classifi ed Advertising
Whether you need to hire 
quali� ed help, sell equip-
ment or announce busi-
ness opportunities, Secu-
rity Classi� eds work. These 
low-cost items will place 
your ad in front of 35,021 
management subscribers!*

Run your Classi� ed Ad for as little as $200 net per 
column inch! Contact Heidi Fusaro at 630-518-5470 or 
fusaroh@bnpmedia.com for more details.

Security Degree Profi les
Tell end-users why your security 
degree program is the nation’s best… 
In print, online and via e-mail!

In print/digital reach 35,021*

professionals! Your listing includes 100 
words, a color photo, your logo and 
your Web link. (Pro� les are designed 
in a standard format and overrun copy 
may be edited to � t.)

Online at securitymagazine.com with a LIVE link to your site or 
program page reaching 17,900+  average unique monthly browsers!*

Digital eBlast to 17,000** eNewsletter opt-in subscriber list, which 
includes your listing and live link.

Rate: $2,250 net
Contact Heidi Fusaro for details!

ACCESS CONTROL

92 June 2008  ■  SECURITY  ■  SECURITYMAG.COM

TRAINING AND EDUCATION

������������������

����������������������������
����������
�������������
���	��������
�������������������������������������������
��	��������������
�����������
����
���	������������
���������������
�����
����	�������������������
����������������	�������������������
�
����
����������������������������������������������������

����������������
������������������������

����
���������	������� �����
�������������
����� � �����
��������	������ � � �����

�
������
��������
������������������������������

 �����
�������������������	���
���������������

­������	����
��������������������������������������

�������������

������������	���

�������

For information circle 370 or visit www.securitymagazine.com/webcard 

For information circle 372 or visit 
www.securitymagazine.com/webcard 

PROFESSIONAL 
SECURITY & 

CUSTOMER SERVICES

“WE OFFER – MAXIMUM 
SECURITY 24/7”

“The best is the least we can do”

 e. info@watchmanprotective.com
 w. www.watchmanprotective.com
 p. 866.608.8000

For information circle 371 or visit 
www.securitymagazine.com/webcard 

Advance
Your Career

Training programs 
available for all security 

personnel.

Train at home or at work.

More Information at:
    www.ifpo.org

  hits.astcorp.com

SECURITY SERVICE
✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

*December 2007 BPA statement    **Net Tracker Reports    ***Publishers Own Datar

CALL FOR CLASSIFIED RATES AND CLOSING 
DATES TODAY!
Charlene Swanson Classifieds/Help Wanted 
P. 630.694.4368  248.786.1438  E. swansonc@bnpmedia.com

ACCESS CONTROL
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TRAINING AND EDUCATION

WORLDFENCENEWS.COM

FENCING

Advance
Your Career

Training programs 

available for all security 
personnel.

Train at home or at work.

More Information at:
    www.ifpo.org

  hits.astcorp.com

Does your School or Business 

offer training/degree programs 

or certi  cation courses?

Advertise in the October 2007 

issue of Security and receive 

a free online ad at 

www.securitymagazine.com. 

Ad close is September 4, 2007.

For information, contact

CHARLENE SWANSON

p. 847.491.6910 / f. 248.786.1438

e. swansonc@bnpmedia.com

“We Secure the World”

The WORLD INSTITUTE provides Homeland 

Security Training and Consultation to Industry 

and Government Agencies by an Internationally 

Respected Faculty. The INSTITUTE is a non 

pro  t foundation with training locations across 

the United States of America and throughout 

the World. The mission of the INSTITUTE is to 

focus on Protection of the Nation’s Critical 

Infrastructure through Specialized Training, 

promoting Life Safety & National Security 

issues, providing Research & Development 

and serving as a “Think Tank”. Some areas of 

concentration include Threat Assessment, Risk 

Analysis, Homeland Security, Information 

Technologies and Telecommunications.

Visit us on the Internet...

http://www.worldinstitute.info

securitytraining@pobox.com

7/18/07   3:35:05 PM

✓ 35,000* End-users & Integrators

✓ 15,000** online Unique Visitors average 
per month

✓ 14,000*** opt-in eNewsletter subscribers

✓ Hundreds  of Security Professionals at 7
Major Industry Expos, including ISC-West & ASIS!

SECURITY CLASSIFIEDS REACH:

SECURITY Magazine is published 12x a Y
year and offers Combined print, online & 
eNewsletter advertising at one low rate!r

DO YOU NEED TO 
INCREASE SALES?

Print
Classified print sizes start at 

1-column x 1 inch to a ½ page ad. 
Call for rates & specs today!

Print & Online
 Run your classified ad in print and

online and receive 50% off your
online ad. Visit our online classifieds 

at www.securitymag.com today!

Print, Online & eNewsletter
Run your classified ad in print, on 

Security’s web site and ins
Security’s eNewsletter during thes

same month at one low rate!

ADVERTISE WITH 3 GREAT OPTIONS AT ONE LOW RATE

MAY 2008
Issue Close: April 2

JUNE 2008
Issue Close: May 1

JULY 2008
Issue Close: June 2

Job Placement/RecruitmentJob Placement/Recruitment

Background Checks

Training & E ducation

Employee Screening & Testing

Security Devices, Equipment
pp& Apparel

Security ConsultingSecurity Consulting

Insurance

Facility Operations/Building

Guard Services

Locks & Safes

Does YourDoes YoYourr
Company Provide aCompany Providnny Prooviide ae a
SECURITY SERVICE?

AUGUST 2008 
Issue Close: July 2

OCTOBER 2008 
Issue Close: September 4

SEPTEMBER 2008 
Issue Close: August 1

0608 SEC Classifieds_b.indd   92 5/15/08   3:35:34 PM

• Help Wanted   
• Software   
• For Sale/Rent
• Business Opportunities
• Repairs
• Dealer Services
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100% ONLINE
BS and MS in Legal Studies:
• Law and Public Policy
• Homeland Security Track

– Certificate in Homeland Security
also available

Cal U’s Web-based format allows students the
opportunity to pursue their interests in a variety
of legal topics, preparing them for a host of 
different career options. Visit www.cup.edu/go.

Educational 
Programs 
With a Unique 
Degree of
Character.

GLOBAL ONLINE

California University
of Pennsylvania

Building Character. Building Careers. CALU

The Homeland Security
Management Institute

of Long Island University

Designated by Act of Congress as a National
Transportation Security Center of Excellence

• Fully online M.S. in Homeland Security
Management - 36 credits

• Fully online graduate-level Advanced
Certificate in Homeland Security
Management - 15 credits

www.liu.edu/homeland
631-287-8010

www.amuonline.com
LEARN MORE AT OR CALL

877.777.9081

Set your team apart with expertise 
that benefi ts your stakeholders.

Join 30,000 like-minded corporate and government professionals 
who are pursuing education they need to make a difference.

Specializing in education that 
is in demand among security 
professionals, American Military 
University offers bachelor’s and 
master’s degree and certifi cate 
programs that are respected 
in the industry, affordable and 
conveniently online. 

Relevant programs include:
• Information Systems Security
• Security Management
• IT
• Homeland Security

Does your University or College offer training/certificates 
or degree programs in Security?

Security Magazine—
IN PRINT— The Business Magazine for Security Executives is 
your best choice for reaching more than 35,000* security 
professionals interested in continuing 
education and training (including 
12,000+ security/loss prevention 
managers*) each month.

ONLINE— Security Magazine's 
web site reaches over 
16,000** unique visitors 
per month on average. 

Contact  
Charlene Swanson at:  
(630) 694-4368 
or by email at:  
swansonc@bnpmedia.com 
for rates.

*December 2007 BPA Statement. 
**NetTracker Data

g

s 

om

t.

INSIDE:

 Enterprise Video from 

Design to Analytics

 Access: IP Platforms Take 

Charge; Biometrics Emerges

 The Loud, Clear Message 

of Mass Notification

March 2008

High 
Flying 
Solutions
Top execs, including 

DHL's Mike Gilpin, in five 

different industries talk 

the good, the bad and 

the ROI of their distinct 

assignments.

ISC West Show Issue: Visit Us At Booth #11139

DE:SIDE:NSIDE:INSIDE:INSIDEINSIDINSI

Enterprise deo fro Video fromm 

Design to Analytics

Take

March 2008

nnnnssssssssssss
ive ive
k 

INSIDE:
   Leading Business Technology Event:  Interop Las Vegas April 27-May 2
   Forces of Change: Security Magazine and the  Security Executive Council ID Eight Impact Trends Virginia Tech One Year Later — What We've Learned and Not

April 2

Goodbye 
Handshake; 
Hello ContractAs dependence on integrators increases, Tom Collins of Houston and others rely on strong contracts and relationships. 

Plus: 10 Questions You Must Ask Your Integrator!

Security Degree, Training &  
Education Classified Section

Advertise your programs in print and online!

SecurityDegreeProgramsPage_d.indd   34 5/16/08   10:11:52 AM

Custom Media Division—Personalized Media Solutions
Are you thinking of 
starting your own 
magazine, Web site, 
or white paper? 

Creating an advertorial, blog, podcast or video program? Let 
us do the work for you, from start to � nish. Our Custom Media 
Division combines media experts with Security’s readership. 
Let us partner with you to produce a powerful media package 
that showcases your message in the marketplace. 
Contact Mark McCourt at 610-436-4220 x8531 
or mccourtm@bnpmedia.com.

Clear Seas Research—
Making the Complex Clear
Clear Seas Research is an 
industry-focused market research 
company dedicated to providing 

clear insights to complex business questions. Clear Seas 
Research will help your business grow and succeed in 
today’s marketplace through use of brand assessment & 
management, customer satisfaction, marketing e� ectiveness, 
product market positioning and price optimization tools. For 
more information contact Beth Surowiec at 248-786-1619 or 
surowiecb@clearseasresearch.com.
www.clearseasresearch.com

List Rental
BNP Media’s postal, telemarketing, and email mailing lists of-
fer quality data that will produce responsive sales leads. With 
over 21 segmented databases and 56 subscriber � les, you can 
reach top decision-makers in high-growth, key business mar-
kets that are connected to your industry.  To take advantage 
of these exceptional revenue-generating lists contact:

Robert Liska for postal inquires at:
(800) 223-2194 x726
robert.liska@eraepd.com
Shawn Kingston for email inquiries at:
(800) 409-4443 x828
shawn.kingston@eraepd.com

To view datacards for all lists or to get more information on 
list rental, please visit http://bnp.edithroman.com.

Reprints & ePrints
Use reprints of your advertisement or 
even articles from Security as market-
ing tools, and let us do the printing 
for you. For a nominal cost, reprints 
of advertisements and articles are 
available upon request for quanti-
ties of 500 or less. PDF prints are also 
available. Contact Jill DeVries at 248-
244-1726 or devriesj@bnpmedia.com 
for a no-obligation quote.

 “We are no longer wasting time searching 
minute-by-minute or frame-by-frame for 
video,” said Noonan, who uses an IP video 
management and control software solution 
to translate video from numerous cameras 
on multiple sites into usable information 
for his public safety team. “We are able to 
search intelligently through the software 
with such programs as smart search and 
motion sequence search. Also, customiza-
tion of the user interface allows our trained 
staff to be more productive.”
 Digital video enables MCCA’s team of 
public safety managers, supervisors and 
officers to watch over its multiple high-pro-
file public venues. MCCA owns and over-
sees operation of the Boston Convention 
and Exhibition Center, the John B. Hynes 
Veterans Memorial Convention Center, 
the MassMutual Center in Springfield, 
Mass., and the Boston Common Garage. 

The Authority’s public safety team handles 
security, including access control, foot 
patrol and emergency response, for the vari-
ous sites and for events they host. 
 Security is an essential component to 
allow the MCCA to meet its goal of generat-
ing significant regional economic activity 
by attracting conventions, trade shows and 
other events to its world-class facilities, 
while maximizing the investment return for 
residents and businesses in Massachusetts. 
The IP video management and control soft-
ware solution is integral to their security 
and public safety effort, and has even shown 
benefits beyond the security function. 

COMPONENTS OF THE SYSTEM
 BCM Controls Corp. integrated the sys-
tem at MCCA, built around a large-scale 
IP video surveillance management system 
designed for multi-site/multi-server NVR 

To determine the precise system it should use, the Boston 
Convention and Exhibition Center conducted a 30-day on-site 
trial period of various networked video products.

The Massachusetts Convention Center Authority (MCCA) 
oversees the Hynes Convention Center and its other venues 
using a video management system.

Convention Center Venues 
Use OnSSI Intelligent Video 
Solutions to Enhance Security 
Operations.

The Massachusetts Convention 
Center Authority (MCCA) is bol-
stering public safety and secu-

rity and improving worker productivity 
with intelligent digital video solutions 
from On-Net Surveillance Systems, 
Inc. (OnSSI), the professional security 
industry’s leading developer of non-
proprietary, open architecture intelli-
gent IP-based video surveillance soft-
ware. The project was spearheaded by 
BCM Controls Corp.
 MCCA owns and oversees operation 
of the Boston Convention & Exhibition 
Center, the John B. Hynes Veterans 
Memorial Convention Center, the 
MassMutual Center in Springfield, MA, 
and the Boston Common Garage. The 
newly installed digital video surveil-
lance system, which encompasses 
all of these facilities, is built around 
OnSSI's NetDVMS large-scale IP video 
surveillance management system and 
also features OnSSI’s NetMatrix add-
on virtual video matrix switch software 
module, NetPDA mobile clients and, to 
be implemented in the future, Ocularis 
Client Lite, a high-performance video 
client for NetDVMS.
 Combined, these tools allow the 
MCCA staff to efficiently monitor the 
large number of cameras at all of the 
venues from a single control center 
as well as from on-site control centers 
and remotely. Only the pre-defined 
relevant video streams of motions, 
events and views are displayed and 
any camera view can be sent to any 
local or remote display, including 
mobile devices, within the network via 
an intuitive map-based touch-screen 
controller. For added situational 
awareness, event-driven push video 
streams will automatically pop up on 
any number of PC monitors, supersed-
ing all other running applications.
 MCCA staff is able to search intel-
ligently through the software with such 
programs as smart search and motion 
sequence search. This usable infor-
mation allows their trained staff to be 
more productive.

As Seen InVideo 
Surveillance 
Goes Beyond 
the Show Floor
OnSSI, IP Video Management 
Control Software Solution
PRODUCTIVITY ISN’T A WORD YOU HEAR VERY OFTEN in the realm 
of security, but Robert Noonan, public safety manager of technology for the 
Massachusetts Convention Center Authority (MCCA), says this digital video 
system makes security officers more productive. 

www.securitymagazine.com

Daniel Diermeier Kellogg Graduate School

Dan Rattner Criminal Justice,  Northeastern University

Joseph Hannigan  Associate Director of Executive Education at Kellogg

Tom Mahlik 
FBI’s Directorate of Intelligence

July 2009

Organizational Leadership: Communicating ValueMaximizing Profit
Driving TechnologyBuilding Quality TeamsCreating Business EfficienciesEnsuring Long-Term Success

INSIDE:
  Reinventing Security in Top Performing Organizations  Customized Digital Surveillance Increases Productivity  Healthcare: Meeting Today's Unique Security Challenges

Radford Jones MSU School of Criminal Justice 

Joe Nelson 
Security Executive Council Emeritus Faculty

OnSSi- reprint 2.indd   40 8/24/09   3:00:44 PM

*Security December 2010 BPA Circulation Statement. Average unique monthly browsers: 17,083.
**Publisher’s own data.
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