
FILES

Y N n/a Files are Macintosh platform

Y N n/a EitherAdobe Indesign CS5 (or lower) or 
QuarkXPress 7 (or lower) is the primary 
page layout program or...

File is a PDF. The PDF must be created 
using BNP Media’s Distiller settings.
Please see: http://www.bnpmedia.com/digitalspecs

Y N Ad size conforms to dimensions listed on 
the media kit.

Y N n/a Bleeds extend 1/8 inch beyond final trim.

GRAPHICS

Y N n/a All Supporting art is included as either a 
.tif or .eps (Photoshop CS5 or Illustrator 
CS5 or lower).

Y N n/a Images are 300 dpi.

FONTS

Y N n/a Both printer and screen fonts (Adobe Type 
1 Postscript) are included. [Note: Menu 
styles/attributes should not be applied 
to fonts.] Fonts in Illustrator must be 
outlined.

COLORS

Y N n/a 4 Color Ads: All colors in Indesign, Quark 

or Illustrator are converted to CMYK (graphics
are also converted to CMYK).

Y N n/a Spot Color Ads: All colors in Indesign or Quark 

have Spot Color selected (graphics are also 
spot color).

Y N n/a Black & White Ads: Graphics are saved as 
grayscale or bitmap.

Y N n/a Trapping is set appropriately.

ELECTRONIC SUBMISSION:

Y N Files are supplied on a CD. E-mail and FTP 
options should be discussed with the
magazine’s production manager.

Y N A print window of files on disk is supplied. 

Y N With insertion order, a screened contract 
quality proof created from the final 
electronic file must be submitted with 
each color ad. Kodak Approval proofs 
preferred. Iris or other SWOP Standard proofs 
accepted. Color cannot be guaranteed unless 
an acceptable proof is provided. Please supply 
B&W laser printout for B&W ads.

DIGITAL ART CHECKLIST
[Please complete this form and attach with your disk & proof.]

By following this checklist, we will be communicating on the same 
platform to achieve your marketing goal (as technology advances this 
may change slightly). We will advise you of any production concerns, 
and potential remedies for those concerns.

The Checklist if the answer is no to any of the items below, please contact your BNP production representative.

We would be happy to provide further detailed information about any of your production concerns.

Quick Specs
PROGRAMS WE CAN ACCEPT:
MAC: Adobe InDesign CS5, Quark 7, 
Adobe Illustrator CS5, Photoshop CS5
* Programs can also be a lower version of the above.

FORMATS FOR GRAPHICS, PHOTOS:
EPS, TIFF (4 color should be CMYK)

PLEASE NOTE:
The same IBM compatible software is acceptable, however note that
the fonts will be replaced with Mac compatible.

Very important: Remember to include proof of ad.

BNP Media
2401 W. Big Beaver, Suite 700
Troy, MI 48084

Lyn Sopala
Production Manager
248.786.1641
fax: 248.283.6571
sopalal@bnpmedia.com
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Display Ad Sizes
 Run of book (bleed) Width Depth
spread (gutter bleed) 16" 103/4"
full page 81/8" 103/4"
Half page spread 161/4" 51/4"
2/3 page 51/8" 103/4"
1/2 page island 51/8" 81/8"
1/2 page vertical 37/8" 103/4"
1/2 page horizontal 8" 51/4"
1/3 page vertical 23/4" 103/4"
1/3 page square 51/8" 51/4"
1/4 page  4" 51/4"

Run of book (non-bleed) width depth
spread (gutter bleed) 15" 10"
full page 7" 10"
Half page spread 15" 45/8"
2/3 page 41/2" 10"
1/2 page island 41/2" 71/2"
1/2 page vertical 33/8" 10"
1/2 page horizontal 7" 45/8"
1/3 page vertical 21/8" 10"
1/3 page square 41/2" 45/8"
1/4 page  33/8" 45/8"

Diagonal bleed ad 
(no bleed on diagonal edge)

  width depth across
1/2 diagonal 81/8" 103/4" 131/4"

 While AlliedBarton maintains strict con-
trols, rules and procedures for its personnel, 
it communicates with PREIT’s VP retail 
management on a regular basis with respect 
to all policies, procedures and general deci-
sions. This partnership has proven to be 
most effective for both long-term and criti-
cal response to security applications. 
 To further enhance the security part-
nership, there are quarterly reports sent 
to PREIT’s Security Committee, which is 
made up of the VP retail Management, its 
four regional managers, and the senior VP 
of risk management. The process allows the 
malls’ general managers and security offi-
cer personnel to perform with a thorough 
understanding of what is expected from 
each entity. 

COMPETITION BREEDS SUCCESS
 Proof of the company’s success in meet-
ing the challenge of standardizing secu-
rity operations has been reflected in overall 
“secret shopper” ratings at PREIT malls. 
The company operates a program known 
as C.O.R.E. (Creating Outstanding Retail 
Experiences), which provides periodic, 
unannounced operational audits conduct-
ed by an independent consulting firm to 
review all aspects of a mall’s operation. 
Security is just one part of the overall pro-
gram. According to C.O.R.E. reports, the 
security services category is showing high 
overall scores. 
 As part of the security officers’ transi-
tion to AlliedBarton services, regional teams 
were created and assigned to visit every 
PREIT property to meet with the mem-
bers of the security departments and 
assess immediate needs and while 
focusing on a smooth implemen-
tation of all new practices and 
procedures. 
 Within the first 60 days 
of the new assignment, 
personnel at all of 
the malls were pro-

cessed as the vendor employees. This pro-
cess included extensive criminal background 
screening and drug testing. Within the first 
120 days, all security officers completed on-
the-job and other site-specific training and 
certification, including use of pepper foam, 
handcuffing, the AED and first aid. PREIT 
and AlliedBarton combined security best 
practices into one standard operations pro-
cedures manual that was applied uniformly 
to all malls. 
 The results of the standardization efforts 
have been significant. “Our use of standard 
policies and procedures would allow you to 
take a security officer from a PREIT mall 
in eastern Pennsylvania and place him at a 
PREIT mall in Wisconsin, where opera-
tions and procedures would be identi-
cal and familiar,” explained Bradley. 
 Additional transitional steps 
included in the overall process 
are implementation of a new 
web-based incident report-
ing system, standardiza-
tion of uniforms and 
vehicle operations.
 The review 
and updating 

of standard operating proce-
dures is a fluid process, with 
changes reflecting the 
subtleties of national, 
regional and local 
trends.  

PORTABLE STEEL SECURITY BUILDINGS FROM

PAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONALPAR-KUT INTERNATIONAL
Par-Kut delivers more one-piece, welded steel security buildings and guardhouses to

high security and governmental facilities than any other manufacturer.  Field trials prove
that Par-Kut’s welded steel buildings outlast the competition every time.  Rugged construction

and functional design make Par-Kut the industry choice for safety and comfort.  Par-Kut  security
enclosures can also be manufactured  with bullet or blast resistance to provide the most demanding

levels of protection.    At Par-Kut, we're serious about your security.

CONTACT US TODAY FOR MORE INFORMATION

Michigan: 586-468-2947   Fax: 586-463-6059    Web: www.parkut.com

GUARDHOUSES
PERIMETER CHECKPOINTS

GATE INSPECTION BOOTHS
BORDER CROSSING BUILDINGS
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For free information circle 219 or visit www.secmag.com/webcard
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For complete ad speci� cations, visit us online at securitymagazine.com or contact Lyn Sopala at (248) 786-1641 or sopalal@bnpmedia.com.

Display Advertising Sizes

Vert
8.125 x 10.75
(with bleed)

7.875 x 10.5 (trim size)

2.125 x 10

4.5 x 10

4.5 x 4.625

7 x 4.625

3.375 x 4.625

4.5 x 7.5

(no bleed on 
diagonal edge)

3.375 x 10

7.875 x 10.5 (trim size)

(trim line)

Final Trim Size of publication: 7 7/8” w x 10 1/2” h

1/2 Diagonal 
Bleed Ad
 
width - 81/8” 

depth - 103/4” 

across - 131/4”

Half page spread
(with bleed)

16 x 5.5 with a 0.125 bleed on all sides
Trim size is 15.75 x 5.25

<— 15.75 trim size (WIDTH only shown) —>(trim line) (trim line)


