
Who Reads Security?
Management-level Professionals in Volume 

Buying Organizations Who Actively Consume 
Media and Purchase Advertised Products!

2011 Reader Preference/Profile Survey Results
BLIND SURVEY to All Security Magazine Subscribers!

SecurityMagazine.com



Blind Survey Results Prove End-Users
      Read and Trust the				  

Smart marketers invest advertising dollars 
in the market’s most useful media. 
In print and online, readership gets results!

1All data source: Security Reader Preference/Profile Study — May 2011. Study deployed via email to Security subscribers. Totals may not equal 100% due to rounding.

Brand…

More respondents named Security as the one 
magazine most useful to them in their work.1

	 Security	 45%
	 Security Management	 33%
	 Security Products	 10%
	 CSO Magazine	 2%
	Security Technology Executive	 1%

	 Other	 9%

More respondents named SecurityMagazine.com 
as the one website most useful to them in  
their work.1

Unaided, more respondents named Security when asked 
to recall magazines relating to the security industry.1
(Up to five responses allowed)

	 SecurityMagazine.com	 44%
securitymanagement.com		 28%
	 secprodonline.com	 10%
	 csoonline.com	 3%
	 securityinfowatch.com	 2%
	 Other	 14%

	 Security	 57%
	Security Management	 23%
	 Security Products	 10%
	 SDM	 7%
	 Campus Safety	 6%
	Chief Security Officer	 6%
	 Loss Prevention	 6%



Blind Survey Results Show Readers
      Take Action After Reading 

Advertisements…

24% of respondents indicated PURCHASING 
advertised products and services. 

That’s more than 8,400 Security subscribers!1

1All data source: Security Reader Preference/Profile Study —  May 2011. Study deployed via email to Security subscribers. Totals may not equal 100% due to rounding. 

90% of respondents report taking one or more actions 
after seeing an ad in Security magazine.1
(Multiple responses allowed)

Which of the following best describes your usual 
involvement in your company’s purchases?1

	 Saved for future reference	 63%
	 Passed along to someone else	 61%
	 Visited advertiser’s website	 60%
	 Discussed with someone else	 53%
	 Sought out more information via internet search	 52%
	Requested additional information directly from company/sales rep/distributor	 42%
	 Investigated competitive offerings	 32%
	 Purchased products or services advertised	 24%
	 Recommended the purchase of products or services advertised	 24%
	 Did not take action	 10%

	 Approve/Authorize Purchases	 41%
	 Recommends Purchases	 28%
	Select/Specify Products or Services	 20%
	 Involved in Other Ways	 7%
	 Not Involved in Purchasing	 3%



1All data source: Security Reader Preference/Profile Study —  May 2011. Study deployed via email to Security subscribers.  Totals may not equal 100% due to rounding.

SecurityMagazine.com

88% of respondents work in organizations earning 
more than $1 million in annual revenue.1 
To get their dollars, advertise in Security!

Blind Survey Results Show

Readers Hold Management-Level 
Titles at Volume Buying Organizations…

Contact your Security sales representative to receive your copy of these survey results!

Chris Ward | Assoc. Publisher/Mid-Atlantic & Southeast | (770) 205-4779 | wardc@bnpmedia.com

Tara Schelling | Northeast | (267) 544-0956  | schellingt@bnpmedia.com

Kent Beaver | West | (310) 474-7158 | kent.beaver@verizon.net

Doug O’Gorden | Midwest | (847) 548-0680 | ogordend@bnpmedia.com

Heidi Fusaro | Inside Sales, Classified & Education Section | (630) 518-5470 | fusaroh@bnpmedia.com 

	 Security Loss Prevention Management	 46%
	 Executive Management	 20%
	 Facilities Operation Management	 13%
	IT/Network/Network Security Management	 8%
	 Other	 12%

Which of the following best represents your position within your company?1

What was your company’s total annual 
estimated revenue for 2010?1

How many employees does your company 
employ, including all locations?1

	 $1 million or less	 12%
	 $1,000,001 - $10 million	 19%
	$10,000,001 - $100 million	 14%
	 $100,000,001 - $1 billion	 22%
	$1,000,000,001 - $2 billion	 12%
	 More than $2 billion	 21%

	 500 employees or less	 41%
	 501 – 1,000 employees	 10%	
	 1,001 – 10,000 employees	 31%
	 10,001 – 50,000 employees	 13%
	 50,001 – 100,000 employees	 2%
	More than 100,000 employees	 4%


